
ADVERTISING RATES
& INFORMATION

2011-2012

THE DAILY
ATHENAEUM



CONTACT INFORMATION

THE DAILY ATHENAEUM
284 Prospect St., Morgantown, WV  26506

Retail/Classifi ed/Business: (304) 293-4141 
Newsroom: (304) 293-5092 • Fax: (304) 293-6857

Web Site: www.thedaonline.com
Email: da-ads@mail.wvu.edu; da-classifi eds@mail.wvu.edu 
da-production@mail.wvu.edu; da-editor@mail.wvu.edu

The Daily Athenaeum is West Virginia University’s award-
winning daily newspaper. For over 100 years The Daily 
Athenaeum has been the voice of the Mountaineers. It is 
published Monday-Friday and is the 9th largest circulation 
newspaper in the state of West Virginia.
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TERMS AND POLICIES
Out-of-town and new advertising accounts must pre-pay for advertising 
until credit is established. All political, “closing” and “going out of business” 
advertising must be prepaid. To establish a credit account, an advertiser 
is required to complete a credit application and prepay until credit has been 
verifi ed. (Please allow 30 days for approval.)

All accounts which have been granted billing privileges are allowed 30 
days past the billing date to pay the balance in full. All balances not paid 
in 30 days are subject to a fi nance charge of 1.5% per month. Any errors 
on billing invoices must be brought to management’s attention within 30 
days of receipt of invoice. In the case of a disputed charge, the remainder 
of the balance due should be paid along with written notifi cation for the 
reason of the amount withheld. No adjustment will be made for errors that 
do not materially affect the value of the advertisement. Advertising which 
has minor discrepancies such as misspelling or small type transposition, 
but which do not affect the ability of the reader to respond to the ad will 
be considered substantially correct and full payment is required. The Daily 
Athenaeum is not responsible for advertisements which do not appear. All 
negotiations regarding a complaint are dealt with on an individual basis 
and must be personally approved by the Director. 

Accounts not paid 60 days from billing date are considered delinquent 
and will be turned over for collection at the Accountant’s discretion. No 
advertising will be accepted on delinquent accounts until the balance is 
paid.

The Daily Athenaeum retains the right to refuse any ad for any reason. 
All advertising phraseology and/or subject matter is subject to editing, 
altering, approval or rejection by the Student Business Manager and the 
Student Ad/Editorial Board of The Daily Athenaeum. 

Ads created by The Daily Athenaeum will be available for proofi ng prior to 
publication. Proof service is to correct typographical errors and deviations 
from original layout - not for alterations, size changes or additions of new 
copy. When proofs are delivered, responsibility for correction is that of 
the advertiser. Upon approval, The Daily Athenaeum is no longer liable 
for errors. Additional charges may be assessed for more than two proof 
changes. 

Positioning of advertisements in the paper will be done on a request basis 
and handled as such. Requests for position will be honored when possible 
but no page position can be guaranteed. Any standard advertising position 
may be purchased at 25% of the cost of said advertisement when possible 
(minimum advertising size will be 10 inches.) Position will be sold on a fi rst 
come, fi rst serve basis. 

Advertising simulating news can be set in body type, but must carry the 
word “advertisement”. Normally, no display advertising will be published 
upside down, sideways, or in any other manner that is not in keeping with 
good, traditional newspaper make-up.

DISPLAY AD DEADLINES

Publication Day  Deadline  Time
 MONDAY  THURSDAY  4:30 P.M.
 TUESDAY  FRIDAY  4:30 P.M.
 WEDNESDAY  MONDAY  4:30 P.M.
 THURSDAY  TUESDAY  4:30 P.M.
 FRIDAY  WEDNESDAY  4:30 P.M.

Deadline for all advertising space, color, copy and payment 
is 4:30 p.m. Eastern time, two business days prior to 
publication. Cancellation or changes in ads cannot be 
accepted after deadline.

National Rate / Local Open ...........$12.65 per column inch
Non-Profi t Rate / Campus Rate ......$9.11 per column inch
Monday / Tuesday Discount* ..............25% OFF
*Run an ad any day of the week Monday through Friday and 
run the same ad the following Monday AND/OR Tuesday at 
25% Discount. 
BULK CONTRACT RATES
 100” Annually .......................................................... $10.36
 250” Annually ............................................................ $9.75
 375” Annually ............................................................ $9.42
 500” Annually ............................................................ $9.09
 750” Annually ............................................................ $8.74
1000” Annually ............................................................ $8.40
1400” Annually ............................................................ $8.10
1800” Annually ............................................................ $7.90
2500” Annually ............................................................ $7.73
Contracts run from August 15 to August 15 of the following year. 
No new business may sign a contract higher than 1,000 inches 
without special permission. If the terms of an advertising contract 
are not fulfi lled by the expiration date, The Daily Athenaeum will 
bill for the contract differential.

DISPLAY ADVERTISING RATES



Web advertising is now offered by 
The Daily Athenaeum online.

 1 Month 3 Month 6 Month
Top Banner $300 $600 $900
Side Boxes $275 $500 $800

*Maximum of 4 rotating ads all pages the same.
*For additional information and terms call

304-293-4141

You have a variety of color choices in every issue of The 
Daily Athenaeum. Demographics show that color can 
increase ad awareness by 77%.

One spot color + black ................................$165 per page
Two spot colors / one pantone + black ................. $235 per page
Full Process Color ........................................ $275 per page

(Ask About Special Color Contract Rates!)

A single sheet insert (8 ½ x 11”) is $615.00

The Daily Athenaeum has a fl at rate for inserting advertising 
material. Charges are based on 12,000 circulation. 
Reservations must be made 7 days in advance of publication 
with The Daily Athenaeum Advertising Supervisor, 
Bonnie Fisher, phone #(304) 293-4141. All inserts require 
acceptance of sample copy by The Daily Athenaeum before 
scheduling.

If preprints are shipped without gaining prior notice of 
acceptability, The DA will not be responsible for loss or 
return of shipment.

Inserts must be received at The Herald Standard,
8 East Church St., Uniontown, PA 15401.
ATTN: Lou Tom They must be received at least 5 days in 
advance between 6 a.m. - 4 p.m. Phone: 724-439-7552.

CLASSIFIED ADS - LINE RATES
1 Day .......................................................................... $5.28
2 Days ........................................................................ $9.68
3 Days ...................................................................... $13.20
4 Days ...................................................................... $17.60
5 Days ...................................................................... $22.00

20 word maximum. For each word over 20 - 20¢/per word per day
1 pt. rule around line ad - $2.50/day extra

All Words Bold - $2.00/day extra

CLASSIFIED ADS - DISPLAY RATES
 *Contract Non-Contract
1x2 “........................ $22.68 ......................................$26.44
1x3“......................... $34.02 ......................................$39.66
1x4“......................... $45.36 ......................................$52.88
1x5“......................... $56.70 ......................................$66.10
1x6“......................... $68.04 ......................................$79.32
1x7”......................... $79.38 ......................................$92.54
1x8”......................... $90.72 ....................................$105.76

*Deadline is 12:00 p.m. the day before publication. Contract 
rates apply only if at least 1/2 of available run dates are 
used during a one (1) month period.

CROSSWORDS & COUPONS
The Daily Athenaeum 
has created a brand new 
promotion opportunity! 
The Daily Athenaeum’s 
Crossword Puzzle is one 
of the most noticeable 
sections in our paper 
and is now available 
for sponsorship. The 
sponsorship is 3 columns 
wide by 1 inch deep and 
will run directly below 
the crossword puzzle. 
The normal advertising 

deadlines apply. A premium rate of $250.00 will be charged 
for a weekly sponsorship (5 consecutive run dates) and 
$850 for a monthly sponsorship (4 consecutive weeks). This 
sponsorship will only advertise non-alcohol promotions due 
to the content that appears daily in the Campus Calendar. 
Please call our offi ce for additional information.

WEB ADVERTISING

COLOR RATES

INSERTS

CLASSIFIEDS

SPECIAL SECTIONS

 2-4 pages  ....................... $685.00
 6-8 pages ........................ $720.00
 10-12 pages ........................ $755.00
 14-16 pages ........................ $790.00
 18-20 pages ........................ $825.00
 22-24 pages ........................ $870.00

Grand Opening Rate* ...... $6.63 per column inch
*Are you a new local business? Place your Grand Opening Ad 
for one-half price! Run your fi rst ad of 30” or more and receive 
50% off the local open rate. Then run as many ads as you like 
for the next four weeks at a 25% discount off the local open 
rate. After the four weeks is over you may sign a local contract 
with the inches already run being credited toward the total 
inches needed to fulfi ll it. Shows, concerts, traveling sales, 
political ads and other transient advertisers do not qualify for 
this rate.



FRONT PAGE ADVERTISING

Front page advertising is 
now offered in The Daily 
Athenaeum. The new premium 
space is 3.6667” wide x 2.4838” 
deep; located in the bottom 
right hand position of the front 
page. The normal advertising 
deadlines apply. A premium 
rate of $375.00 is available per 
insertion. Please call your sales 
representative or our offi ce for 
additional information.

FOOTBALL SATURDAY EXTRA

WVU ‘D’ tested
The Mountaineers will face 
the toughest off ense it has 
seen yet ON PAGE 5. 

Geno can run
WVU quarterback Geno 
Smith showed off  his legs 
against UConn ON PAGE 3. 

WILL NEW ATTITUDE 
EQUAL MORE WINS? Also inside

CIncinnati scouting report
... on page 10
Around the Big East
... on page 11
Roster pages
... on pages 6 and 7

No more mistakes
The WVU off ense has turned 
it over 10 times in the last 
two games ON PAGE 4.

GamedayWVU VS. CINCINNATI

A DAILY ATHENAEUM SPECIAL EDITION

After two-straight losses, Mountaineers’ players 
said Stewart, Mullen key to regrouping ON PAGE 2

SATURDAY
Nov. 13, 2010

Advertise in this special 
football edition to be published 
for all home football games. 
Catch all the fans that will 
be in town for the weekend. 
As a special bonus we are 
offering multiple-run discount 
contract rates. Most fans will 
seek entertainment, food and 
lodging during their stay in 
Morgantown – spending an 
estimated $50.00 per person 
or $3 million plus per home 

game. For further details or to have a sales executive come 
to your business.  CALL (304) 293-4141 TODAY!

Broadsheet Format 6 col x 20.75” depth
Columns Points Inches
 1 ........................... 123 .....................................1.708”
 2 ........................... 255 .....................................3.541”
 3 ........................... 387 ....................................  5.375”
 4 ........................... 519 ....................................  7.208”
 5 ........................... 651 .....................................9.041”
 6 ........................... 783 ...................................10.875”

 Tabloid Format 5 col x 10.625” depth
Columns Points Inches
 1 ........................... 123 .....................................1.708”
 2 ........................... 255 .....................................3.541”
 3 ........................... 387 ....................................  5.375”
 4 ........................... 519 ....................................  7.208”
 5 ........................... 651 .....................................9.041”

MECHANICAL SPECS

THE DAILY ATHENAEUM
“Little good is accomplished without controversy, and no civic evil is ever defeated without publicity.”

THURSDAY SEPTEMBER 10, 2009 VOLUME 123, ISSUE 14www.THEDAONLINE.comwwwda

East Carolina heads 
into Saturday’s game 
with WVU as a much 
more experienced 
team. Check out the 
scouting report.
SPORTS PAGE 5

Look out for the DA GameDay Tab previewing the 
West Virginia football team’s meeting against East 
Carolina on Saturday. 

72° / 55° 
SUNNY

INSIDE
News: 1, 2, 3
Opinion: 4, 5
Sports: 7, 8, 9
A&E: 10, 12

Campus Calendar: 6
Puzzles: 6
Classifi eds: 11 

CONTACT US
Newsroom 304-293-5092 or DAnewsroom@mail.wvu.edu
Advertising 304-293-4141 or DA-Ads@mail.wvu.edu
Fax 304-293-6857

ONLINE AT WWW.THEDAONLINE.COM

VETERAN 
LEADERSHIP

COMING ON FRIDAY

Check out the WVU football coverage on the DA Sports Blog 
by clicking on the “Sports Blog” tab on our Web site. 

Kevin Duvall teaches you to win arguments on subjects  
you don’t understand.  
OPINION PAGE 4

THE ART OF THE ARGUMENT

Make the
front page today!

That’s right you
can now place your ad on 

the Front Page of

Scope out the best spot!

Call your Sales Representative for more information
304-293-4141

The Daily AthenaeumT

SGA petitions for better food options
BY TRAVIS CRUM

STAFF WRITER

A petition was presented dur-
ing West Virginia Student Gov-
ernment’s Association meeting 
Wednesday requesting the Uni-
versity provide a better food se-
lection at the Engineering Sci-
ences campus.

Gov. Paul Kast presented the 
petition because only a conve-
nience store is located on that 

campus.
“For those who don’t know, 

the engineering campus has 
Bits & Bytes, a convenience 
store. They don’t accept meal 
plans and they are overpriced,” 
Kast said. 

“Tons of engineering stu-
dents have come up to me ask-
ing when I was going to be start-
ing this petition.”

A student in the audience 
agreed with Kast, saying the 

convenience store’s hours 
“sucked” because his classes 
always ran during its hours of 
operation.

Kast sent the petition around 
where most SGA members 
signed. 

If the petition is successful, 
he said he will write a resolu-
tion for SGA to back better food 
choices on the campus.

Another blog will be set up by 
Gov. Kyle Hess and Vice Presi-

dent Whitney Rae Peters to al-
low students to voice concerns 
about academic advising.

“This will be a really good 
chance for the whole campus 
to talk about issues they’ve had 
with advising,” Hess said. “We 
are going to set it up in a way 
so that it can be specifically tai-
lored to everyone’s individual 
problems.”

SGA set up a blog Aug. 26 
to discuss students’ issues or 

praises with MIX.
“We had a total of 26 com-

ments,” said Peters. “(SGA Pres-
ident) Jason Zuccari and I will 
meet with Mark Six from OIT 
to go over the list and improve 
MIX. OIT is aware of this issue 
and is looking forward to work-
ing with us.”

Four Governors were missing 
from the meetings, as well as 
SGA President Jason Zuccari.

Peters said Zuccari was at 

The Fray concert.
Next week’s SGA meeting 

will be held at the Student Rec-
reation Center to launch SGA 
across campus, an initiative 
to hear more student voices 
across campus. 

A Speak Up even will begin at 
6 p.m. focusing on health and 
wellness and the meeting will 
begin at 7:30 p.m.

travis.crum@mail.wvu.edu

Scoreboard 
issues expected 
to be resolved

BRIAN GAWTHROP/THE DAILY ATHENAEUM
The north-side scoreboard at Milan Puskar Stadium during the pre-
game entrance video when a black line appeared. The line stayed 
throughout the game. 

BY MATT NARVIN
STAFF WRITER

Students traveling to West Virginia 
University’s Engineering Sciences 
campus Wednesday afternoon were 
forced to fi nd other means of trans-
portation when the Engineering PRT 
station was shut down.

Hugh Kierig, director of Parking 
and Transportation at WVU, said an 
electrical problem caused a power 
outage leading to the shut down.

“I think the PRT is unreliable. I’m 
only a sophomore, and it seems like 

every time I ride the PRT it seems 
there is some sort of problem,” said 
Alex Bousquet, sophomore pre-fo-
rensic and investigative science ma-
jor. “Whether it’s a 20 or 30 minute 
wait or the thing just dies.”

However, Bousquet said without 
the breakdowns, the PRT is a good 
way to move around campus.

“It’s a quick way to move around, 
but with the delays, the response time 
is slow as ever,” he said.

Th e PRT was also shut down follow-
ing WVU’s season-opening football 
game against Liberty last Saturday.

A passenger attempted to open ei-
ther a door or window while the car 
was in motion causing major delays, 
according to Kierig.

“Th at shut down the entire system,” 
Kierig said. “When that happens, it 
takes a long time because the com-
puter thinks someone is trying to get 
out, and it shuts off  the electricity to 
the whole system.”

The shut down affected all 
stations.

“Th e system loses track of where 
the cars are, and it snowballs and 
causes major problems,” Kierig 

added.
Members of the University Police 

Department will be present around 
and inside all PRT stations for the 
upcoming game against East Caro-
lina University this Saturday, Kierig 
said, because of damage done to the  
Beechurst PRT station by “unruly stu-
dents” last week.

“Well we are working with the 
UPD,” Kierig said. “We will have po-
lice presence on the PRT platforms 
implementing a no alcohol policy.”

john.narvin@mail.wvu.edu

Electrical problems cause PRT breakdown Wednesday

BY DAVID RYAN
EDITORINCHIEF

Faulty equipment and software issues that led 
to disruptions to the main scoreboard and ribbon 
boards at Milan Puskar Stadium Saturday should 
not be an issue at this weekend’s game against 
East Carolina.

Senior associate athletic director for adminis-
tration and fi nance Russ Sharp said a faulty power 
supply caused a black stripe to appear on the main 
scoreboard’s video display.

Th e black strip appeared during the pre-game 
entrance video, which is aired before the team en-
ters the fi eld from the tunnels.

Sharp said the unit was unable to be replaced 
while the game was in play, adding it was replaced 
shortly after the win against Liberty.

“If you were there 20 minutes after, it looked 
fi ne,” Sharp said. “Of course, that didn’t do any-
body any good during the game.”

Chris Ostein, senior producer and director at 
Mountaineer Sports Network, said no issues oc-
curred during tests the week prior to the game and 
expected the same for the game.

“If it’s working all week and working during 
pre-game, you expect it to work during the game,”        

Faulty equipment, software cause 
multiple issues in football’s opener

see SCOREBOARD on PAGE 2

BY COLIN BOOTH
STAFF WRITER

The West Virginia University Boards of Gover-
nors and several other University officials have 
filed legal briefs with the Monongalia Circuit 
Court, after the judge in the case changed her 
decision to hear their arguments with the fi-
nal ruling.

Monongalia Circuit Court Judge Susan Tucker 
filed a briefing schedule Aug. 21 allowing re-
spondents in the case to file motions asking her 
to reconsider her Apr. 24 order. Those motions 
were filed by the BOG, former interim Univer-
sity President C. Peter Magrath, WVU academic 
integrity officer Marjorie McDiarmid and WVU 
attorneys Mary Roberta Brandt and Beverly D. 
Kerr.

The brief jointly filed by Brandt and Kerr as-

Offi  cials want Lang 
case argued further

see LANG on PAGE 2

CONCERT ANALYSIS AND MORE PHOTOS ON PAGE 12

ALL PHOTOS BY LEANN ARTHUR/THE DAILY ATHENAEUM
TOP: Isaac Slade, lead singer of The Fray, sings the band’s breakout single “Over My Head (Cable Car)” at their concert at the WVU Coliseum Wednesday night. ABOVE: Trunks holding The Fray’s stage equipment 
sit in front of the stage before their concert at the Coliseum Wednesday night. LEFT: Nathaniel Rateliff  &The Wheel open for The Fray at the WVU Coliseum Wednesday night.

THE FRAY

NATHANIEL RATELIFF & THE WHEEL

REGULAR EDITION

TABLOID EDITION

Full Page
5 col x 10.625”

$679.94

Quarter Page
2 col x 8”
$202.40

Half Page
5 col x 6”
$379.50

Coupon
5 col x 1.625”

$60.00

Full Page
6 col x 20.75”

Half Page
6 col x 10.5”

Quarter
Page

3 col x 10.5”
Eighth
Page
2 col 
x 8”

Full Page
5 col x 10.625”

Half Page
5 col x 6”

Quarter
Page

2 col x 8”

Coupon
5 col x 1.625”

Full Page
6 col x 20.75”

$1574.93

Quarter Page
3 col x 10.5”

$398.48

Half Page
6 col x 10.5”

$796.95

Eighth Page
2 col x 8”
$202.40
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WHY DO I NEED THE STUDENT MARKET

The Daily Athenaeum provides the only way for advertisers 
to reach the entire West Virginia University community. For 
over 100 years, The Daily Athenaeum has been the voice 
of the Mountaineers. It is published Monday through Friday 
during the regular school year. It is the 9th largest circulation 
newspaper in the state of West Virginia and the only daily 
collegiate publication in the state.

Our newspaper offers total market coverage of WVU 
university, reaching a 1 billion dollar market. The market 
has an estimated 41,000 readers - 22,303 students, 5,266 
Grad Students, 8,363 faculty and staff and 5,000 Medical 
Center employees. The Daily Athenaeum offers you this 
market - one that is virtually unattainable through any 
other advertising medium. Where else can you fi nd such 
a concentrated market with thousands of potential new 
customers each year?

The Daily Athenaeum Statistics:

WHO ARE WVU STUDENTS AND STAFF?

EDUCATIONAL LEVEL

Undergraduate....................................................... 22,303
Graduate.................................................................. 5,266
First-Professional..................................................... 1,737
Total Enrollment ..................................................... 29,306

AGE

18 - 19 .................................................................... 26.5%
20 - 21 .................................................................... 40.5%
Over 21 ...................................................................... 33%

GENDER

Male Students............................................................ 46%
Female Students ....................................................... 54%

HOUSING

On-Campus ............................................................... 20%
Off-Campus ............................................................... 80%

NUMBERS

Students ................................................................ 29,306
Faculty / Staff / Employees ...................................... 8,363
Total ....................................................................... 37,669

CIRCULATION FACTS

DISTRIBUTION AREAS

Libraries and Classroom Buildings ............................ 52%
Dining Halls and Student Buildings ........................... 30%
Downtown Campus ................................................... 10%
Evansdale Campus ..................................................... 8%

DEMOGRAPHICS

• 82% of students frequently read newspaper advertisements for groceries
• 95% of faculty and staff frequently read newspaper advertisements for groceries

• 48% of students frequently read newspaper advertisements for clothing
• 45% of faculty and staff frequently read newspaper advertisements for clothing

• 62% of students on average spend up to $100 in groceries per week.
• 71% of faculty and staff spend $100 or more in groceries per week. 

• 78% of students eat out 1-3 times per week
• 80% of faculty and staff eat out 1-3 times per week

• 59% of students use coupons that are advertised in the Daily Athenaeum
• 74% of faculty and staff use coupons that are advertised in the Daily Athenaeum

• 85% of students have cars or access to cars on campus
• 63% of students have opened a bank account in Morgantown
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  99996666..4444%%%%

OOOthththererer NNNewewewspspspapapapererersss 22229999%%%%

 D A  TH EN A EU M

 The 
 A ILY

2011-2012



2011 Home
Mountaineer Football

Sept. 4  ........................... (ESPN) Marshall
Sept.  10 .........................Norfolk State
Sept.  24 ...................................... LSU
Oct. 1  ............. (Homecoming) Bowling Green
Oct. 8  ....................................... UCONN
Nov.  5...................................Louisville
Nov. 25  .............................. Pittsburgh

2011-2012 PUBLICATION & SPECIAL PROMO SCHEDULE
FALL SEMESTER 2011 Pub Date Deadline
Back to School Aug. 19 Aug. 12
Half-Price Pick Up Sale Aug. 22 Aug. 18
Stadium Edition Sept. 2/4 Aug. 30
Stadium Edition Sept. 9/10 Sept. 6
Coupon Clipper Sept. 14 Sept. 9
Downtown Pages Sept. 16 Sept. 13
Stadium Edition Sept. 23/24 Sept. 20
Stadium Edition Sept. 30/ Oct.1 Sept. 27
Stadium Edition Oct. 7/8 Oct. 4
Diversity Week Oct. 13 Oct. 10
Fall Family Weekend Oct. 14 Oct. 11
Health & Recreation Guide Oct. 26 Oct. 21
Halloween Promotion #1 Oct. 27 Oct. 24 
Halloween Promotion #2 Oct. 28 Oct. 24
Mountaineer Week Nov. 2 Oct. 28
Stadium Edition Nov. 4/5 Nov. 1
Coupon Clipper Nov. 9 Nov. 4
Stadium Edition Nov. 25 Nov. 16
Holiday Gift Guide Dec. 9 Dec. 6
Half-Price Pick Up Sale Dec. 12 Dec. 8

Gold Denotes Publishing Days

SPRING SEMESTER 2012 Pub Date Deadline
Back-to-Books Jan. 9 Jan. 5
Housing Guide Jan. 11 Jan. 6
Coupon Clipper Jan. 25 Jan. 20 
Capital Classic - WVU vs.Marshall TBA TBA 
Valentine Pages #1 Feb. 13 Feb. 8 
Valentine Pages #2 Feb. 14 Feb. 8 
Spring Tabloid Feb. 22 Feb. 17
Big East Preview Tab Mar. 5 Feb. 29 
NCAA Pages Mar. 12 Mar. 7
St. Patrick’s Day #1 Mar. 15 Mar. 12
St. Patrick’s Day #2 Mar. 16 Mar. 12
Weekend of Honors Tab TBA                             TBA
Coupon Clipper Apr. 11 Apr. 5
Half-Price Pick Up Sale Apr. 30 Apr. 26

SUMMER SEMESTER 2012 Pub Date Deadline
Graduation Edition May 11 May  9 
Freshman Survival Guide May 31 May  24 
Summer Coupon Clipper Jun 27 Jun. 22

August 2011
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3 4  5 6 7 8 9 
10 11 12 13 14 15 16 
17 18 19 20 21 22 23 
24 25 26 27 28 29 30

March 2012
 S M T W T F S
       1 2 3 

4 5 6 7 8 9 10 
11 12 13 14 15 16 17 
18 19 20 21 22  23 24  
25 26 27 28 29 30 31

July 2012
 S M T W T F S
   1 2  3 4 5 6 7 

8 9  10 11 12 13 14 
15 16 17 18 19 20 21 
22 23 24 25 26 27 28 
29 30 31

2011 - 2012


