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The Daily Athenaeum is West Virginia University’s award-
winning daily newspaper. For over 100 years The Daily 
Athenaeum has been the voice of the Mountaineers. It is 
published Monday-Friday and is the 9th largest circulation 
newspaper in the state of West Virginia.
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TERMS AND POLICIES
Out-of-town and new advertising accounts must pre-pay for advertising 
until credit is established. All political, “closing” and “going out of business” 
advertising must be prepaid. To establish a credit account, an advertiser 
is required to complete a credit application and prepay until credit has been 
verified. (Please allow 30 days for approval.)

All accounts which have been granted billing privileges are allowed 30 
days past the billing date to pay the balance in full. All balances not paid 
in 30 days are subject to a finance charge of 1.5% per month. Any errors 
on billing invoices must be brought to management’s attention within 30 
days of receipt of invoice. In the case of a disputed charge, the remainder 
of the balance due should be paid along with written notification for the 
reason of the amount withheld. No adjustment will be made for errors that 
do not materially affect the value of the advertisement. Advertising which 
has minor discrepancies such as misspelling or small type transposition, 
but which do not affect the ability of the reader to respond to the ad will 
be considered substantially correct and full payment is required. The Daily 
Athenaeum is not responsible for advertisements which do not appear. All 
negotiations regarding a complaint are dealt with on an individual basis 
and must be personally approved by the Director. 

Accounts not paid 60 days from billing date are considered delinquent 
and will be turned over for collection at the Accountant’s discretion. No 
advertising will be accepted on delinquent accounts until the balance is 
paid.

The Daily Athenaeum retains the right to refuse any ad for any reason. 
All advertising phraseology and/or subject matter is subject to editing, 
altering, approval or rejection by the Student Business Manager and the 
Student Ad/Editorial Board of The Daily Athenaeum. 

Ads created by The Daily Athenaeum will be available for proofing prior to 
publication. Proof service is to correct typographical errors and deviations 
from original layout - not for alterations, size changes or additions of new 
copy. When proofs are delivered, responsibility for correction is that of 
the advertiser. Upon approval, The Daily Athenaeum is no longer liable 
for errors. Additional charges may be assessed for more than two proof 
changes. 

Positioning of advertisements in the paper will be done on a request basis 
and handled as such. Requests for position will be honored when possible 
but no page position can be guaranteed. Any standard advertising position 
may be purchased at 25% of the cost of said advertisement when possible 
(minimum advertising size will be 10 inches.) Position will be sold on a first 
come, first serve basis. No position will be sold for pages 1 and 4. 

Advertising simulating news can be set in body type, but must carry the 
word “advertisement”. Normally, no display advertising will be published 
upside down, sideways, or in any other manner that is not in keeping with 
good, traditional newspaper make-up.

DISPLAY AD DEADLINES

Publication Day 	 Deadline 	 Time
	 MONDAY 	 THURSDAY 	 4:30 P.M.
	 TUESDAY 	 FRIDAY 	 4:30 P.M.
	 WEDNESDAY 	 MONDAY 	 4:30 P.M.
	 THURSDAY 	 TUESDAY 	 4:30 P.M.
	 FRIDAY 	 WEDNESDAY 	 4:30 P.M.

Deadline for all advertising space, color, copy and payment 
is 4:30 p.m. Eastern time, two business days prior to 
publication. Cancellation or changes in ads cannot be 
accepted after deadline.

National Rate / Local Open............$12.05	per column inch
Non-Profit Rate / Campus Rate.......$8.68	per column inch
Monday / Tuesday Discount*...............25% OFF
*Run an ad any day of the week Monday through Friday and 
run the same ad the following Monday AND/OR Tuesday at 
25% Discount. 
bulk contract rates
	 100” Annually............................................................. $9.87
	 250” Annually............................................................. $9.29
	 375” Annually............................................................. $8.97
	 500” Annually............................................................. $8.66
	 750” Annually............................................................. $8.32
1000” Annually............................................................. $8.00
1400” Annually............................................................. $7.71
1800” Annually............................................................. $7.52
2500” Annually............................................................. $7.36
Contracts run from August 15 to August 15 of the following year. 
No new business may sign a contract higher than 1,000 inches 
without special permission. If the terms of an advertising contract 
are not fulfilled by the expiration date, The Daily Athenaeum will 
bill for the contract differential.

Web advertising is now offered by 
The Daily Athenaeum online.

	 1 Month	 3 Month	 6 Month
Top Banner	 $200	 $500	 $800
Side Boxes	 $175	 $400	 $700

*Maximum of 4 rotating ads all pages the same.
*For additional information and terms call

304-293-4141

You have a variety of color choices in every issue of The 
Daily Athenaeum. Demographics show that color can 
increase ad awareness by 77%.

One spot color + black.................................$165 per page
Two spot colors / one pantone + black.................. $235 per page
Full Process Color......................................... $275 per page

A single sheet insert (8 ½ x 11”) is $615.00

The Daily Athenaeum has a flat rate for inserting advertising 
material. Charges are based on 15,000 circulation. 
Reservations must be made 7 days in advance of publication 
with The Daily Athenaeum Advertising Supervisor, 
Bonnie Fisher, phone #(304) 293-4141. All inserts require 
acceptance of sample copy by The Daily Athenaeum before 
scheduling.

If preprints are shipped without gaining prior notice of 
acceptability, The DA will not be responsible for loss or 
return of shipment.

Inserts must be received at The Times West-Virginian, 
123 Taft St., Fairmont, WV 26554, Attn: Jim Short,
Phone #(304) 367-2563 by one week prior to insertion.

Classified Ads - line Rates
1 Day........................................................................... $4.80
2 Days......................................................................... $8.80
3 Days....................................................................... $12.00
4 Days....................................................................... $16.00
5 Days....................................................................... $20.00

20 word maximum. For each word over 20 - 20¢/per word per day
1 pt. rule around line ad - $2.50/day extra

All Words Bold - $2.00/day extra

Classified ads - Display Rates
	 *Contract	 Non-Contract
1x2 “........................ $21.60.......................................$25.17
1x3“......................... $32.40.......................................$37.76
1x4“......................... $43.20.......................................$50.34
1x5“......................... $54.00.......................................$62.93
1x6“......................... $64.80.......................................$75.51
1x7”......................... $75.60.......................................$88.10
1x8”......................... $86.40.....................................$100.68

*Deadline is 12:00 p.m. the day before publication. Contract 
rates apply only if at least 1/2 of available run dates are 
used during a one (1) month period.

crosswords & coupons
The Daily Athenaeum 
has created a brand new 
promotion opportunity! 
The Daily Athenaeum’s 
Crossword Puzzle is one of 
the most noticeable sections 
in our paper and is now 
available for sponsorship. 
The sponsorship is 3 
columns wide by 1 inch 
deep and will run directly 
below the crossword puzzle. 
The normal advertising 
deadlines apply. A premium 

rate of $250.00 will be charged for a weekly sponsorship (5 
consecutive run dates) and $850 for a monthly sponsorship 
(4 consecutive weeks). This sponsorship will only advertise 
non-alcohol promotions due to the content that appears 
daily in the Campus Calendar. Please call our office for 
additional information.

FRONT PAGE ADVERTISING

Front page advertising is 
now offered in The Daily 
Athenaeum. The new 
premium space is 3.6667” 
wide x 2.4838” deep; located 
in the bottom right hand 
position of the front page. 
The normal advertising 
deadlines apply. A premium 
rate of $650.00 is available 
per insertion. Please call 
your sales representative 
or our office for additional 
information.

football saturday extra
Advertise in this special 
football edition to be published 
for all home football games. 
Catch all the fans that will 
be in town for the weekend. 
As a special bonus we are 
offering multiple-run discount 
contract rates. Most fans will 
seek entertainment, food and 
lodging during their stay in 
Morgantown – spending an 
estimated $45.00 per person or 
$3 million plus per home game. 

For further details or to have a sales executive come to your 
business.  CALL (304) 293-4141 TODAY!

Broadsheet Format 6 col x 20.75” depth
Columns	 Picas	 Inches
	 1..............................11.......................................1.833”
	 2........................... 22p9.....................................3.792”
	 3........................... 34p6....................................  5.750”
	 4........................... 46p3....................................  7.708”
	 5............................ 58p......................................9.667”
	 6........................... 69p9................................... 11.625”

 Tabloid Format 5 col x 11.375” depth
Columns	 Picas	 Inches
	 1..............................11.......................................1.833”
	 2........................... 22p9.....................................3.792”
	 3........................... 34p6....................................  5.750”
	 4........................... 46p3....................................  7.708”
	 5........................... 69p9.....................................9.667”
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LOWERED EXPECTATIONS
Preseason magazines don’t rate WVU as highly as 
in past years heading into the 2009 season

COMMENTARY: The Mountaineers may thrive in 
underdog role this year

Alcohol suspected in SGA wreck
By Melanie Hoffman
City Editor

An automobile accident in-
volving six West Virginia Uni-
versity students, four who have 
ties to WVU’s Student Govern-
ment Association, occurred the 
morning of June 9.

Alcohol was involved in the 
accident, Monongalia County 
Sheriff Department Deputy Curt 
Thomas said Friday, though he 
was not sure to what degree. 

Thomas said he could smell 
alcohol in the car but blood al-

cohol level results won’t be 
available until next week.

“Right now SGA is more fo-
cused on the well-being of the 
students involved in the crash 
rather than the speculated find-
ings,” said Becky Davis, SGA 
communications director, Sat-
urday. “Until a completed inves-
tigation has been done, SGA has 
no further comment.”

The accident is still under in-
vestigation. A full report of the 
incident is expected later this 
week.

The accident occurred on 

Coopers Rock State Park Road, 
heading toward the park. 

Thomas said the driver ap-
peared to lose control of the ve-
hicle before it veered to the left 
side of the road, striking a tree.

Charlie Russell, a junior bio-
chemistry major, was driving 
the vehicle.

Ali Mols, a pre-psychology 
sophomore, Cameron Taylor, a 
marketing and leadership stud-
ies junior, Ryan Cox, a multidis-
ciplinary studies senior, Mor-
gan Shea, a junior philosophy 
major, and Benjamin Weiner, a 

mechanical and aerospace en-
gineer senior were the vehicle’s 
passengers.

Although Thomas said sev-
eral injuries were involved in 
the accident, Mols was the only 
one with a record from a hos-
pital. She was discharged from 
Ruby Memorial Hospital Tues-
day, June 9, according to a hos-
pital spokesperson.

“These students are some of 
our close friends, and although 
none of the injuries are life 
threatening, we are more con-
cerned about their well-being 

than anything else,” Davis said.
The Sheriff ’s Department re-

ceived the dispatch at 12:45 a.m. 
June 9.

“If we know the investigation 
is not in favor of our SGA mem-
bers, we will consult our SGA 
code of ethics,” said SGA Vice 
President Whitney Rae Peters.

A code of ethics was written 
two years ago immediately fol-
lowing former SGA President 
David Kirkpatrick’s arrest for 
driving under the influence of 
alcohol, according to Peters. 
Kirkpatrick resigned following 

the incident.
Russell is SGA’s current exec-

utive secretary. Mols is a cur-
rent SGA Governor, who ran 
on a University 101 and Greek 
life platform. Taylor is a cur-
rent SGA Governor who ran on 
a safety platform, and Cox was 
a former executive office dur-
ing the Kirkpatrick/Parsons 
and Parsons/Cutlip administra-
tions throughout the 2007-2008 
school year.

Morgantown Mayor and 

By Melanie Hoffman
City Editor

Members from Morgantown’s sister city, 
Guanajuato, Mexico made their first appear-
ance in Morgantown at Tuesday’s City Coun-
cil meeting. It was also Major Ron Justice’s last 
meeting. 

Eduardo Romero Hicks, Mayor of Guanajuato, 
and Director of Communications Esmeralda 
Manduajano, appeared at the meeting. Three 
other council members made the trip but left 
early Monday morning.

Both Hicks and Justice will be out of office as 
of Oct. 25 but urged the council to continue to 
explore the options in having a sister city.

“It’s not about the government but the people 
in the city we represent,” Justice said.

Four residents of the sixth ward spoke on be-
half of the community surrounding the Jerome 
Park area.

Habitat for Humanity owns part of the sixth 
ward and plans to build houses on the property. 
There will be fewer than 22 houses built, accord-
ing to Councilor Bill Byrne.

Morgantown’s 
sister city mayor 
visits Council

By Brian Young
Staff Writer

Sections of the Monongahela River Trail will 
be closed to allow for a $15 million sewage pipe-
line project, Jim Green, general manager of the 
Morgantown Utility Board said.

The Caperton Trail is the area that will be 
closed, according to Dan Boroff, Morgantown’s 
City Manager. 

Funding will come from a Municipal Bond 
with money being borrowed from the State Re-
volving Fund.

The Caperton trail runs over five miles 
long from Star City, through downtown 
Morgantown,and ends south of city limits.

The trail will be cut into two sections for 

Caperton Trail to 
close next spring

By Aimee Smith
Staff Writer

A large number of renovations are 
taking place at West Virginia Uni-
versity throughout the summer.

“Renovations are being made to 
almost every building on campus,” 
said Dan Batson, associate director 
for In-House Construction at WVU. 
“We have more than 20 people do-
ing the work.”

The renovations will cost an esti-
mated $2 million to $3 million, ac-

cording to Batson.
The Business and Economics Ad-

vising Center is being remodeled 
this summer as one of the many 
renovations taking place.

The new advising center will have 
graduate and undergraduate advis-
ing in one central location said Jo-
seph Seiaman, director of advising 
for Business and Economics.

“If we have students who aspire 
to be NBA stars but don’t have any 

LEANN ARTHUR/THE DAILY ATHENAEUM

The ground fl oor computer labs at Martin Hall are one of the many areas on campus being renovated this summer.

By Matt Narvin
Staff Writer

Several members of West Virginia 
University’s Bisexual, Gay, Lesbian 
and Transgender Mountaineers 
traveled to Washington, D.C., for 
Capital Pride last weekend.

The annual event is held to cel-
ebrate gay and lesbian culture, as 
well as make a positive step toward 
equal rights for all people, accord-
ing to Capital Pride’s Web site.

“Capital Pride is a huge event. 
People come from all over to be a 
part of it,” said Lora Lee Allen, BiG-
LTM member and senior philoso-
phy and psychology major at WVU.

The event is held every June to 
commemorate the “Stonewall Ri-
ots,” which were spontaneous dem-
onstrations in Greenwich Village in 
New York City, against police raids 
targeting the gay community. This 
year marks the 40th anniversary of 
the riots.

“Every year it gets bigger and 
better organized. Things run more 
smoothly every year,” Allen said.

The schedule of events for Cap-
ital Pride included a rally, parade 
and live music. 

The event  is attended by more 
than 250,000 people each year.

BiGTLM has been in existence 
in various forms since the 1970s 
but adopted its current moniker in 
2005.

The organization helps to pro-

mote a comfortable setting for gay, 
lesbian, bisexual and transgender 
students to discuss issues that affect 
their lives, among other things.

“It was a huge part of coming out 
for me. I had recently accepted that 
I was gay and desperately needed 
support,” said BiGLTM Vice Presi-
dent and WVU senior Spanish ma-
jor Mandi Roberts.

Helping people become more 

WVU students go to Washington DC for Capital Pride
See RAIL TRAIL  page 2

See CITY COUNCIL  page 2 

See RENOVATIONS  page 3 

See CAPITAL  page 3 

Univ. to spend $2-3 million 
on renovations this summer

LEANN ARTHUR/THE DAILY ATHENAEUM

The Rail Trail will be closing in the spring of 2010 for the 
installation of sewage pipe lines.

See ALCOHOL  page 2

1. WOODBURN HALL

5. STANSBURY HALL

4. ARMSTRONG HALL

3. MARTIN HALL

2. BUSINESS & ECONMICS BUILDING

DOWNTOWN 
RENOVATIONS
THIS SUMMER

1. New C-Tech 
classrooms
2. New advising 
center
3. Remodeling of the 
ground fl oor
4. New C-Tech 
classrooms
5. New C-Tech 
classrooms

TONY DOBIES/THE DAILY ATHENAEUM

EXTREME MAKEOVER
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Become a fan of the DA on Facebook at www.facebook.comFollow us on Twitter at www.twitter.com/dailyathenaeum

CITY COUNCIL

	 2-4 pages ........................ $685.00
	 6-8 pages......................... $720.00
	 10-12 pages......................... $755.00
	 14-16 pages......................... $790.00
	 18-20 pages......................... $825.00
	 22-24 pages......................... $870.00

DISPLAY ADVERTISING RATES

Grand Opening Rate*....... $6.03	per column inch
*Are you a new local business? Place your Grand Opening Ad 
for one-half price! Run your first ad of 30” or more and receive 
50% off the local open rate. Then run as many ads as you like 
for the next four weeks at a 25% discount off the local open 
rate. After the four weeks is over you may sign a local contract 
with the inches already run being credited toward the total 
inches needed to fulfill it. Shows, concerts, traveling sales, 
political ads and other transient advertisers do not qualify for 
this rate.



2009
Mountaineer Football

Sept.	 5.....................................Liberty
Sept. 	12.........................East Carolina
Oct.	 1.................................Colorado
Oct.	 17........................(Homecoming)Marshall
Oct.	 24..................................Connecticut
Nov.	 7...................... (Mt.Neer Week)Louisville
Nov.	27.......................................... Pitt

2009-2010 Publication & SPECIAL PROMO SCHEDULE
FALL SEMESTER 2009	 Pub Date	 Deadline
Back to School	 Aug. 21	 Aug. 14
Half-Price Pick Up Sale	 Aug. 24	 Aug. 20
Stadium Edition	 Sept. 4/5	 Aug. 1
Coupon Clipper	 Sept. 9	 Sept. 4
Stadium Edition	 Sept. 11/12	 Sept. 8
Downtown Pages	 Sept. 18	 Sept. 15
Stadium Edition/Parents Weekend	 Oct. 1	 Sept. 28
Health & Recreation Guide	 Oct. 7	 Oct. 2
Stadium Edition	 Oct. 16/17	 Oct. 13
Stadium Edition	 Oct. 23/24	 Oct. 20
Halloween Promotion #1	 Oct. 29	 Oct. 26
Halloween Promotion #2	 Oct. 30	 Oct. 26
Mountaineer Week	 Nov. 2	 Oct. 28
Stadium Edition	 Nov. 6/7	 Nov. 3
Coupon Clipper	 Nov. 11	 Nov. 6
Stadium Edition	 Nov. 27	 Nov. 19
Holiday Gift Guide	 Dec. 11	 Dec. 8
Half-Price Pick Up Sale	 Dec. 14	 Dec. 10

Gold Denotes Publishing Days

spring semester 2010	 Pub Date	 Deadline
Back-to-Books	 Jan. 1	 Jan. 7
Housing Guide	 Jan. 13	 Jan. 8
Coupon Clipper	 Jan. 27	 Jan. 22	
Capital Classic - WVU vs.Marshall	 TBA	 TBA	
Valentine Pages #1	 Feb. 11	 Feb. 8	
Valentine Pages #2	 Feb. 12	 Feb. 8	
Spring Tabloid	 Feb. 24	 Feb. 19	
Big East Preview Tab	 Mar. 8	 Mar. 3	
NCAA Pages	 Mar. 15	 Mar. 10
St. Patrick’s Day #1	 Mar. 16	 Mar. 11
St. Patrick’s Day #2	 Mar. 17	 Mar. 11
Weekend of Honors Tab	 TBA                            	TBA
Coupon Clipper	 Apr. 14	 Apr. 9
Half-Price Pick Up Sale	 May 3	 Apr. 29

summer semester 2010	p ub Date	 Deadline
Graduation Edition	 May 14	 May  12	
Freshman Survival Guide	 May 27	 May  21	
Summer Coupon Clipper	 Jun 30	 Jun. 25
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May 2010
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June 2010
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July 2010
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WHY DO I NEED THE STUDENT MARKET

The Daily Athenaeum provides the only way for advertisers 
to reach the entire West Virginia University community. For 
over 100 years, The Daily Athenaeum has been the voice 
of the Mountaineers. It is published Monday through Friday 
during the regular school year. It is the 9th largest circulation 
newspaper in the state of West Virginia and the only daily 
collegiate publication in the state.

Our newspaper offers total market coverage of WVU 
university, reaching a 1 billion dollar market. The market 
has an estimated 42,000 readers - 26,000 students, 5,000 
Grad Students, 6,500 faculty and staff and 5,000 Medical 
Center employees. The Daily Athenaeum offers you this 
market - one that is virtually unattainable through any 
other advertising medium. Where else can you find such 
a concentrated market with thousands of potential new 
customers each year?

The Daily Athenaeum Statistics:

WHO ARE WVU STUDENTS AND STAFF?

educational level

Undergraduate....................................................... 21,930
Graduate.................................................................. 5,529
First-Professional..................................................... 1,381
Total Enrollment...................................................... 28,840

age

18 - 19..................................................................... 26.5%
20 - 21..................................................................... 40.5%
Over 21....................................................................... 33%

Gender

Male Students......................................................... 39.5%
Female Students..................................................... 60.5%

housing

On-Campus................................................................ 22%
Off-Campus................................................................ 78%

numbers

Students................................................................. 28,840
Faculty / Staff / Employees....................................... 5,383
Total........................................................................ 34,223

CIRCULATION FACTS

distribution areas

Libraries and Classroom Buildings............................. 52%
Dining Halls and Student Buildings............................ 30%
Downtown Campus.................................................... 10%
Evansdale Campus...................................................... 8%

DEMOGRAPHICS2007-2008

• 82% of students frequently read newspaper advertisements for groceries
• 95% of faculty and staff frequently read newspaper advertisements for groceries

• 48% of students frequently read newspaper advertisements for clothing
• 45% of faculty and staff frequently read newspaper advertisements for clothing

• 62% of students on average spend up to $50 in groceries per week.
• 71% of faculty and staff spend $50 or more in groceries per week. 

• 78% of students eat out 1-3 times per week
• 80% of faculty and staff eat out 1-3 times per week

• 59% of students use coupons that are advertised in the Daily Athenaeum
• 74% of faculty and staff use coupons that are advertised in the Daily Athenaeum

• 85% of students have cars or access to cars on campus
• 63% of students have opened a bank account in Morgantown

READERSHIP PERCENTAGE

				    96.4%

	 Other Newspapers	 29%
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